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There is no time like real time

Type of
engagement

Context
Mobile phones are the gateways that allow users to take their digital experiences
[{e))

into the real world. In the same way, they are the portal through which brands can =)
digitally reach out and engage consumers as they move throughout their day. The Eereen
real world is where mobile engagement takes place and this is why real-world

insights are so important.

° Ask any marketer, they would simply love to be able to
tht IS the BeSt Moment reach out to their customers at the absolute “best time”,
that perfect moment in time when customers just can't

tO engdge you r say no. However, ask those marketers to pinpoint what is

the “best time”, out of all the moments in a day, and

customerS? you're likely to see a lot of head-scratching.
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“Now is not a good time...for me”

Many users can immediately tell you
when the time is not right. Maybe they are
in a hurry, working on an important task or
spending time with someone who matters
to them. Or maybe they are not in the
mood to engage with something new. In
such moments, interruptions are greeted
with anything fromm mild annoyance to
white-hot outrage. So what is the secret
to good timing? Getting to know who you
are dealing with. #realworldinsights
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“Time is relative”

Users may be performing the
same action, but in completely

different contexts, so their

response to attempts at

engagement will be totally

different. Getting the context right Engaged
is the difference between Best
Time and Worst Time to engage.
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eBook It's time to learn more about how Real-World Insights can help you to

effectively engage mobile users with highly targeted messages at the
Click here to download right time. To understand how you can drive better retention, activation
and long-term loyalty, download The Ultimate Guide
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